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a member of the family. As a company of pet
lar and innovative products in

PetSafe has built its success on the knowledge that pets are

lovers, PetSafe’s 400 worldwide employees produce the industry’s most popu
pet training, containment, safety, and lifestyle for an audience dear to their heart: their own pets. President

and CEO Randy Boyd’s own dog, Spanky, is a satisfied user of PetSafe’s Wireless Fence containment system,
electronic pet doors, and electronic feeder. This dedication to quality has helped the company expand on an
al scale with offices in Canada, Great Britain, and China, in addition to headquarters in Knoxville,

and additional U.S. offices in Jackson, Tennessee,

internation

and San Diego.

Tennessee,

PetSafe debuted in 1991 with a single product—the In-Ground Radio Fence. Today the company’s line-up of

products provides a wealth of opportunities to help pet owners keep their four-legged friends safe, healthy,

and happy, so that there will be more great moments to share in the future of pet-owning families. In addition

today’s product line-up includes: kenne
pet feeders; heated wellness products and a growing line of

quality, PetSafe consumers and their

Is; bark control systems; remote training

to underground fences,
products; pet doors; pet identification collars;
lifestyle products. With a loyal following built on a history of trust and
pets have helped the company expand to more than $240 million in projected revenue for 2010.

is “Bring Your Dog to Work Day.” As the only pet company in
overnight dog lodging,
d pets and their owners.

Every day at PetSafe’s headquarters in Knoxuville,
the United States with a public dog park, state-of-the-art pet spa, pet training facility,

and a kitty gym on site, the company h

as wonderful opportunities to better understan

ture, PetSafe is at work on products to help owners locate and identify

Always with an eye on the fu
and provide better at-home care for their animal companions. AR P

lost pets, enhance pet wellness,
¥
By creatively finding ways to combine new technology to solve real pet owner needs, PetSmart B _3"_:4,
will continue to make possible the best moments of the day between the animals and the g}?

people who love them.

o (feare measured in dog years,

...because the best years of y©




Important Facts

afe products are available globall
Belgium, Germany,
the pet market in 1991 and the fi

y in the U.S., Australia, New Zealand, Canada, France, Great Britain,
Spain, Japan, and Korea. PetSafe® introduced the first do-it-

rst wireless fence in 1998.

PetS
Ireland, Northern Europe,

yourself electronic fence to

ntribution. petSafe and its employees have donated nearly

ctSafe is one of community and cO
rescue organizations, and spay

The culture of P
Juding animal shelters,

$100K and 500 labor hours 0 various organizations inc
and neuter clinics, Second Harvest Food Bank, and Habitat for Humanity. Randy Boyd, President and CEO,
was the Ernst and Young Entrepreneur of the Year for 2008 for the southeast region.

h the PetMinder

ake better care of each other witl

PetSafe helped you and your pet t
pointments and

In September of 2009,
t owners rem

iPhone application. The app is designed to help pe

information. Visit www.itunes.com

ember critical pet ap

Tennessee and the City of Knoxville,

porative effort with Knox County,
oxville.

In 2008, PetSafe kicked off a colla
A bold effort that is taking over Kn

to make the area the most pet friendly community in the uU.S.

Visit www.petfriendliestcommunity.com

d its products can help keep pé
gne

e and harmony in households and neighborhoods. Its website,

ac
ress nuisance parking without

PetSafe an
d to help neighbors kindly add

Www.stopmynieghborsdog.com is desi

compromising important community relationships.
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